MASTER OF COMMERCE (CBCS - 2018 COURSE)
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SUBJECT : MARKETING-V
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N.B

D All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 Define ‘International Marketing’. Explain in detail complexities in (16)
International Marketing.

OR
a) State the significance of international marketing. (08)
b) Discuss various Internal Environmental factors in International Market. (08)
Q.2 Describe in detail various factors to be considered while selection of foreign (16)
market.
OR
a) Discuss in brief the criteria adépted for global market segmentation. (08)

b) Explain in detail the steps involved in new product development in (08)
international market.

Q3 Discuss in detail International Pricing Policies and strategies. (16)
OR

a) Explain the importance of packaging in global market. (08)

b) Distinguish between standardization and product adaptation. (08)

Q.4 Write short notes on any THREE of the following: (12)

a) After Sales Service
b) Advantages of Price skimming
¢) Management of International Brands

d) Political and Legal Environment
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