MASTER OF COMMERCE (CBCS - 2018 COURSE)
M.Com. Sem-I : WINTER- 2022
SUBJECT : MARKETING-II

Day : Wednesday Time : 10:00 AM-01:00 PM
Date : 11/1/2023 W-18523-2022 Max. Marks : 60
N.B

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 Explain the importance and limitations of Marketing Research. (16)
OR
a) Explainin detail 4 P’s of marketing mix. (08)

b) Explain the role played by prominent marketing research agencies in India. ~ (08)

Q.2 Discuss the job and growth prospects of marketing research. (16)
OR
a) Explain the importance of problem formulation in marketing research. (08)
b) Describe the steps involved in preparation of research design. (08)
Q.3 Explain various points to be considered while preparing the research  (16)
proposal.
OR
a) Discuss the utility of marketing information system in the marketing (08)
research.
b) Describe the experience survey in marketing research. (08)
Q.4 Write short notes on ANY THREE of the following: 12)

a) Ethics of Marketing Research
b) Hypothesis Statement
¢) Internal Validity and Experimental

d) Projective Techniques
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