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N.B

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 Define the term ‘Advertising’. Explain its aims and objectives. [16]
OR

a) State the broadcasting media of advertising. [08]

b) What is advertising budget? State its objectives. [08]

Q.2 What is ‘Advertising Effectiveness’? Explain the techniques used for testing [16}]

advertising effectiveness.

OR

a) Explain the concept of advertising on Internet. [08]

b) What are the essentials of an effective appeal? [08]

Q3 What is meant by ‘copy’? Describe the different types of copies. [16]
OR

a) Discuss the functions of sales management. [08]

b) Describe the different non-media advertising methods. [08]

Q4 Write short notes on ANY THREE of the following: 112}

a) Media scheduling
b) Positive and negative appeal
¢) Advertising and consumer behavior

d) Message design
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