BACHELOR OF COMMERCE (CBCS-2018 COURSE)
F.Y.B. Com. Sem-1 : WINTER- 2022
SUBJECT : MARKETING-I

Day : Friday Time : 10:00 AM-01:00 PM
Date : 23-12-2022 W-18134-2022 Max. Marks : 60
N.B
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
Q.1 What is ‘“Marketing’? Explain various functions of marketing. (12)
OR
Describe various stages in the evolution of marketing.
Q.2 Define the term ‘Market’. Explain various functions of market. (12)
OR
a) Explain the importance of selling functions. (06)
b) What are the objectives of marketing? (06)
Q3 What is ‘Marketing Executive’? Explain his functions. (12)
OR
a) Describe the traditional concept of marketing. (06)
b) Discuss various types of organization structure. (06)
Q4 Define ‘Marketing Environment’. Explain various external controllable (12)
factors affecting marketing environment.
OR
a) What are the elements of marketing mix? (06)
b) State the meaning and importance of marketing organization. (06)
Q.5 Write short notes on ANY THREE of the following: 12)
a) Modern concept of marketing
b) Importance of marketing
¢) Principles of sound marketing organization
d) Internal controllable factors
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