MASTER OF COMMERCE (CBCS - 2018 COURSE)
M.Com. Sem-1V :SUMMER- 2022
SUBJECT : MARKETING-VIII

Day : Friday Time : 03:00 PM-06:00 PM
Date : 8/7/2022 S-18551-2022 Max. Marks : 60
N.B.:
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
Q.1 Explain the meaning nature and scope of Event Management Services. (16)
OR
a)  Describe in brief nature and utility of e-banking services. (08)
b) Explain the need of proper control on services. (08)
Q.2 What do you mean by ‘Positioning of Services’? How positioning options  (16)
can be evaluated.
OR
a) Explain meaning and importance of service quality. (08)
b) What are the different components of service quality? (08)
Q.3 What is Differentiation? Explain various steps in differentiation. (16)
OR
a)  Discuss the role of Information Technology services in modern global (08)
market.
b) Explain in brief the marketing applications of hospitality services. (08)
Q4 Write short notes on ANY THREE of the following: (12)
a) Network of perception
b) Service quality gap model
¢) NGO services
d) Telecommunication services
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