MASTER OF COMMERCE (CBCS - 2018 COURSE)
M.Com. Sem-IV :SUMMER- 2022
SUBJECT : MARKETING-VI1

Day : Wednesday Time : 03:00 PM-06:00 PM
Date : 6/7/2022 S-18548-2022 Max. Marks : 60
N.B:

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1) Discuss the various steps involved in Sales promotion process. (16)
OR

a) What are the Indirect channels of distribution? (08)

b) Enumerate the impact of globalization on international marketing, (08)

Q.2) Explain the objectives of international logistic decision. (16)
OR

a) What are functions of Personal Selling? (08)

b) Discuss various complexities and issues involved in promotion decision. (08)

Q.3) Explain the procedure involved in selecting foreign distributor. How to  (16)

manage relations with them?

OR
a) Discuss the steps involved in international promotion campaign. (08)
b) Explain the scope of international marketing operations. (08)
Q4) Write short note on ANY THREE of the following: (12)

a) Distribution channel

b) Public relation

¢) Advantages of Marketing Information System
d) Ethical issues in International Marketing

e) International Marketing of services
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