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N.B.
1)  All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 What is ‘Service Marketing’? Explain in detail the characteristics of (16)
service marketing.

OR

a) Discuss in brief the classification of services. (08)

b) Explain the importance of service marketing. (08)

Q.2 Describe in detail the pricing strategies. (16)
OR

a) Explain in brief service life cycle. (08)

b) What are the objectives of promotion? (08)

Q3 Discuss in detail the concept of ‘Relationship Marketing.” What are the (16)

advantages of relationship marketing?

OR
a) Explain six components for successful database marketing. (08)
b) What are the challenges in distribution of services? (08)
Q4 Write short notes on ANY THREE of the following: (12)

a) Role of internet

b) Training of employees
¢) Service blue print

d) Customer satisfaction
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