MASTER OF COMMERCE (CBCS - 2018 COURSE)
M.Com. Sem-IIl :SUMMER- 2022
SUBJECT : MARKETING-V
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Date : 9/7/2022 S-18538-2022 Max. Marks : 60
N.B

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 What is ‘International Marketing’? Explain the nature and significance of (16)
international marketing.

OR
a) Discuss in brief complexities in international marketing. (08)
b) Explain the impact of environment on international marketing decisions. (08)
Q.2 Describe various types of internal and external environment in international (16)
market.
OR
a) Explain the concept of management for International Brand. (08)
b) Discuss the factors to be considered while selection of foreign market. (08)
Q.3 Define ‘Market Segmentation’. What are the advantages and disadvantages of (16)
market segmentation?
OR
a) Explain the factors in designing the package for international marketing. (08)
b) Discuss the international market entry strategies. ' (08)
Q4 Write short notes on any THREE of the following: (12)

a) Product Adaptation V/s Standardization
b) International Pricing Policies
¢) New Product Development

d) Advantages of Labeling
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