BACHELOR OF COMMERCE (CBCS - 2018 COURSE)
T. Y. B. Com. Sem-V :SUMMER- 2022
SUBJECT : MARKETING-V

Day : Friday Time : 11:00 AM-02:00 PM
Date : 15-07-2022 S-18178-2022 Max. Marks : 60

N.B.:
1) All questions are COMPULSORY.

2) Figures to the right indicate FULL marks.

Q.1 What are the benefits and limitations of advertising? (12)

OR

Discuss the role of consultant in advertising.

Q.2 Describe the important factors of media plan design. (12)
OR

a) Elaborate the future of advertising agency. (06)

b) What are the essentials of good copy? (06)

Q.3 Explain the various techniques of visualization in detail. (12)
OR

a) Discuss advertising scheduling, (06)

b) What are the advantages of illustration? (06)

Q.4 What are the features of copy thinking? (12)
OR

a) Define *AIDA’ formula. (06)

b) How the Audience Segmentation is done? (06)

Q.5 Write short notes on ANY THREE of the following: (12)

a) Reasons of changing the advertising agency
b) Dis-advantages of illustration
¢) Outdoor advertising and film advertising

d) Objectives of product advertising
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