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BACHELOR OF COMMERCE (CBCS-2016 COURSE)

T.Y. B.Com. Sem-VI :SUMMER- 2022

SUBJECT : MARKETING-VI

Time : 11:00 AM-02:00 PM

Date : 9/7/2022 S-14464-2022 Max. Marks : £ C
N.B.
D) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 Attempt any TWO of the following: (12)
a)  Define ‘Layout an Advertisement’. State its importance.
b)  Explain the essentials of a good slogan in advertisement.
¢)  Whatis ‘Heading’? State the functions of headings.

Q.2 Attempt any TWO of the following: (12)
a) State the concept of trademark in advertising field.
b)  Explain the advantages and limitations of advertising as a profession.
c) State the significance of appeals in advertisement.

Q.3 Attempt any TWO of the following: 12)
a) Write a note on positive emotional approach.
b)  Discuss about women in advertising career.
c) Write note on modern advertising in educational training.

Q4 Attempt any THREE of the following: (12)
a)  Whatis ‘Incremental Concept’?
b)  Explain various steps in advertising budget making process.
¢) State the different types of appeals used in advertisement.
d)  Describe the internet advertising.

QS5 Write short notes on any THREE of the following: (12)
a)  Decoration
b)  Negative emotional appeal
¢) Functions of headings
d)  Public relations and advertising
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