Day : Thursday

BACHELOR OF COMMERCE (CBCS-2016 COURSE)
F.Y. B.Com. Sem-1 :SUMMER- 2022
SUBJECT : MARKETING-I

Time : 11:00 AM-02:00 PM

Date : 14-07-2022 S-14403-2022 Max. Marks : 60
N.B.:
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
Q.1 A) Select the most appropriate alternative from those given below and  (06)

rewrite the statements:

i) is external uncontrollable factor relate to the
characteristics of population of country.
a) Economics c) Demographic
b) Political d) Cultural

ii) o ~ occupies the most important place in any business
organization.
a) Assembling c) Marketing
b) Grading d) Selling

iii) is a name, symbol or other device for identifying a
product.
a) Grading ©) Storage
b) Trademark d) None of these

iv) Marketing mix is the combination of P’s.
a) Two <) Four
b) Three d) Nine

v) Mass Production and Mass Distribution were mainly responsible for
the stage of
a) Competition c) Emergence
b) Barter d) Grading

vi) The exchange of goods takes place beyond the nation is called
o ~ market.
a) Local ¢) Family
b) National d) International

B) Answer the following questions in ONE sentences: (06)

i)  Explain the marketing intermediaries who aid the company in the
distribution of its product.

it)  What is Local Market?

iil) Define ‘Price’ element.

iv)  What do you mean by *Marketing Evolution™?

v) State the meaning of ‘Packaging’.

vi) Define ‘Trade Marks’.
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Q.3

Q.4

Q.5

Attempt ANY THREE of the following: (12)
Describe modern concept of Marketing.

Explain advantages of transportation.

Discuss the functions of marketing executive.

Explain the importance of marketing.

Attempt ANY TWO of the following: (12)

What do you mean by Marketing Risks? Explain types of Marketing
Risks?
State the functions of marketing.

How does the technological environment effects on marketing?

What is ‘Market™? Explain the different types of market. (12)
OR

Explain the meaning. importance and structure of marketing
organizations.

Write short notes on ANY THREE of the following: (12)
Marketing System

Standardization

Brand

Principles of Sound Marketing Organization

Internal Controllable Factors
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