S.D.E.
F. Y. B. Com. (2008 Course) : WINTER -727018
SUBJECT: MARKETING - I

11.00 AM TO 02.00 PM

Day: Saturday W-2018-4292 Time:
Date: 20/10/2018 Max. Marks: 80
N.B:
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3) Answer to the both sections should be written in SAME answer book.
SECTION-I
Q.1 Define the term ‘Marketing’. Explain its functions. (16)
OR
a) State the advantages of transportation. (08)
b) Explain the modern Vs traditional concept of marketing. (08)
Q.2 Define the term ‘Marketing Mix’. What are its importance elements? (16)
OR
a) How markets are classified into different groups? (08)
b) Explain the role of marketing manager in the organizational structure. (08)
SECTION - 11
Q.3 Define “‘Consumer’. State its importance in the market. (16)
OR
a) Discus consumer Rights and Duties. (08)
b) Describe the channels of distribution of consumer goods. (08)
Q.4 Define ‘Industrial Goods’. Explain classification of industrial goods. (16)
OR
a) Describe the different types of consumer goods and agricultural goods. (08)
b) Explain the meaning and features of agricultural goods. (08)
Q.5 Write short notes on ANY FOUR of the following: (16)
a) Evolution of Marketing
b) Sound Marketing Organization
¢) Introduction of new product in the market
d) Benefits of Storage
e) Types of marketing risks
f) Problems in marketing of Agricultural Goods
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