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All questions are COMPULSORY.
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Q.1

Q.2

Q.3

Q4

Q.5

What is ‘Marketing Research’? Explain its nature and scope. {16]
OR

Explain the process of marketing research with a suitable example.

Attempt ANY TWO of the following: [12]
Explain the role played by prominent market research agencies in India.

What are the limitations of Marketing Research?

Explain the significance of marketing research under customer oriented
raarketing policies and plans.

Attempt ANY TWO of the following: {12]

Describe the steps involved in preparation of research design.
What is ‘Research Proposal’?

Explain the components of marketing information system.

Attempt ANY THREE of the following: [15]
Explain the characteristics of a good hypothesis.

Discuss jobs in marketing research.

Explain some major objectives of marketing research.

Which factors affect the choice of the method of marketing research?

Write short notes on ANY THREE of the following: [15]
Importance of problem formulation

Marketing mix

Ethics in marketing research

Depth interview
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