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M. Com. Part-1I : WINTER - 2018
SUBJECT : SPECIAL GROUP - B : MARKETING - 111
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Date : 13/10/2018 W-2018-4339 Max. Marks : 80

N.B.:
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3) Answers to both the sections should be written in SAME answer book.
SECTION -1
Q.1 Define the term ‘International Marketing’ How is international marketing (16)
different from Domestic Marketing?
OR
a) Explain the concept of management for international brand. (08)
b) State the impact of environment on international marketing. (08)
Q.2 Describe in detail the criteria adopted for global market segmentation. (16)
OR
a) Discuss international market entry strategies. (08)
b) Distinguish between standardization and product adaptation. (08)
SECTION - 11
Q3 Explain in detail the concept of international marketing planning. State the (16)
different issues involved in international marketing planning.
OR
a) Describe in detail international sales promotion. (08)
b) Discuss the international marketing operation. (08)
Q4 Discuss in detail international logistics decisions. (16)
OR
a) State the impact of information technology on international marketing. (08)
b) Explain the procedure of selection of foreign agents and distributors. (08)
Q.5 Write short notes on any FOUR of the following: (16)

a) Functions of public relations

b) International positioning

¢) International pricing policies

d) World Trade Organisation

¢) International advertising

f) Personal selling in international marketing
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