M. COM. SEM - 1V (CHOICE BASED CREDIT SYSTEM) (2012

COURSE) : SUMMER - 2018
SUBJECT: ELECTIVE- II: MARKETING-VII

Day:  Tuesday Time 03.00 PM TO 06.00 PM
Date:  24/04/2018 S-2018-0389 Max Marks: 60
N.B:

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3)

Q.1

Q.2

Q.3

Q.4

b)

b)

b)

a)

©)
d)

e)

State the various approaches to be considered while setting international (16)
advertising budget.

OR
Describe the concept of promotional decision in international marketing. (08)
What are the functions and types of distribution channels? (08)
Discuss in detail international logistic decisions. (16)
OR
Explain the various elements of a sound public relation programme. (08)

Explain the procedure of selection of foreign agents and distributors.

What are the elements of international marketing plan? - (16)
OR

State the impact of information technology on international marketing,. (08)

Describe the international marketing operations. (08)

Write short notes on ANY THREE of the following: (12)

Sales Promotion

Personal Selling in International Market
International Marketing of Services
Complexities in International Marketing
WTO




TR TR

N0
S—

g g Hrefan ey IR,
IS ThEls 3Teh T[T ToTTan Faer aTa.

q.2

TR

9.3

AT ST TSI a1 AT e =d s fafay (28)

gf¥eRIa .

T
AT faor et deheaHt quiT .
foraor anfE=ar=ht %™ 9 YRR v o G,
STtk aftaee fofam=h faega ==t .

foran

INTeT TTEI FRISHHTE AT Hh T .

STTfereh TieTeRt for forawer arean fAadi=h srtuted fawre .

TS fouvm s T2 Hiva 9 grm?
e

et TR AT TTIvFTER TR I91& |7,
STTTfereh ferqUHTe e T8 L=l el T8 .

TG hIvTTe! fia] diesra Jat foer.

[EEREC |

SITfes forauETd e Safhes fasht
T IS feraom

ST TeauHTd e A
SR SATIR FEeA1

(o¢)
(o¢)

(28)

(o¢)
(o¢)

(2%)

(o¢)
(o¢)

()




