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N.B.:

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 What is ‘Sampling’? Explain various techniques of sampling. (16)
OR

What is ‘Sample Size’? How it can be determined?

Q2 - Attempt ANY TWO of the following: (12)

a) Distinguish between sampling and non-sampling errors.
b) What are the advantages of survey techniques?
¢) Discuss the role of internet for the purpose of data collection.

Q.3 Attempt ANY TWO of the following: (12)

a) Briefly discuss various applications of marketing research.
b) What is ‘Conjoint Analyses’? How for it is helpful for product research.
¢) Explain the advantages of data collection through filed work.

Q4 Attempt ANY THREE of the following: (15)

a) Explain the importance of sample size determination.
b) What are the limitations of survey techniques?

¢) Explain the web based marketing research.

d) Explain the concept ‘Test Marketing’.

Q.5 Write short notes on ANY THREE of the following: 15)

a) Multi-Dimensional Scaling

b) Sample Frame

¢) Report Presentation

d) Industrial Marketing Research
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