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N.B:

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
3) Answers to both the sections should be written in the SAME answer book.

SECTION-I
Q.1 What do you mean by ‘Marketing Research’? Explain its nature and (16)
importance.
OR
a) What are limitations of marketing research? (08)
b) Explain the need of ethics in marketing research. (08)

Q.2 What is ‘Research Proposal’? Which factors to be considered while preparing (16)
research proposal?

OR
a) State the various characteristics of good hypothesis. (08)
b) Describe job and growth prospects of marketing research. (08)
SECTION-II
Q3 What are the advantages and limitations in data collection through the (16)
internet?
OR
a) Which are the sample size determinants in the marketing research? (08)
b) Discuss various sampling and non-sampling errors. (08)
Q4 What is ‘Sales Forecasting’? Discuss methods of sales forecasting. (16)
a) State the merits and demerits of surve(;lltlethod used for field work. (08)

b) Describe the steps necessary for proper presentation of marketing research (08)
findings.

Q.5 Write short notes on ANY FOUR of the following: (16)

a) Test marketing

b) Report preparation

¢) Web based marketing research
d) Conjoint analysis

e) Copy testing

f) Multi-dimensional scaling
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