S.D.E.
M. Com. Sem-II (CBCS 2018 Course) : SUMMER - 2019
SUBJECT: - ELECTIVE-C GROUPS: BUSINESS ADMINISTRATION-III

Day : Tuesday Time: 03-00 PM TO 06.00 PM
Date : 16/04/2019 $-2019-4761 Max. Marks: 70
N.B.:

1)  All questions are COMPULSORY.
2) Figures to the right indicate FULL Marks.

Q.1 What is ‘Marketing’? Discuss different types of marketing. (16)
OR

Describe the concept ‘Marketing” and “Marketing Management’.

Q.2 Attempt ANY TWO of the following: (12)
a) What is ‘Marketing Information System’?
b) Explain the objectives of marketing research.
¢) What are the features of rural marketing?

Q.3 Attempt ANY TWO of the following: (12)
a) Describe the evolution of marketing
b) Discuss the significance of customer relationship management.
¢) Explain the importance of consumer protection.

Q4 Attempt ANY THREE of the following: (15)
a) Explain the importance of marketing communication.
b) Discuss the term ‘Brand Awareness’.
¢) What are the functions of media manager?

d) Discuss the advertising campaign approaches.

QS5 Write Short notes ANY THREE of the following: (15)
a) Buying motives of customers
b) New product development strategy
¢) Ethics in marketing

d) Customer integration management
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