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1) Attempt ANY THREE questions from Section-I. Each question carries 10 marks.
2) Attempt ANY TWO questions from Section - II. Each question carries 15 marks.
3) Answers to both the sections should be written in the SAIM E  answer book.

SECTION -1
Q.1 What is the concept of public relations? Explain its various types.
Q.2 What is ad agency? Describe in detail its structure.
Q3 What is ad copy? Elaborate the role of advertising appeal.
Q4 What is media planning? Explain in detail its process with a suitable example.
Q.5 Write notes on ANY TWO of the following:
a) Sales promotion
b) Objections on advertising
¢) Film based merchandising
d) Ethical IMC
SECTION - II
Q.6 Design an ad copy with appeals for the following products.
a) Car
b) Scooter
¢) Refrigerator
Q.7 Design a sales promotion plan for the following products.
a) Laptop
b) Television
¢) Mobile phone
Q.8 As an advertising consultant, develop an image building plan for the following
products.
a) Shampoo
b) Cosmetics
¢) Hair oil




