M. COM. SEM - 11 (CHOICE BASED CREDIT SYSTEM) (2012
COURSE) : SUMMER -2019

SUBJECT: ELECTIVE-B GROUPS : MARKETING -1V

Day: Tuesday Time:  03.00 PM TO 06.00 PM
Date: 16/04/2019 S-2019-0485 Max. Marks: 60

N.B:
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 Explain in detail uni — variate, bio — variate and multi — variate data analysis.  (16)
OR

a) Describe the various sampling techniques. (08)

b) Flucidate the various steps in the report preparation. (08)

Q.2 Elucidate the various objectives and subjective methods of sales forecasting.  (16)
OR

a) Describe the factors that determine the media selection 08)

b) Explain the difference between Industrial research and consumer marketing (08)

research.
Q3 What is discriminate analysis and perceptual mapping for brand positioning (16)
research?
OR
a) Explain the use of an internet for collecting secondary data. (08)
b) What are limitations of data collection? (08)
Q4 Write short notes on any THREE of the following (12)

a) Sampling Unit

b) Survey error

¢) Conjoint analysis

d) Copy testing

e) Accuracy through IT
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