F.Y.B.COM. SEM - II (CBCS - 2016 Course) : SUMMER - 2019
SUBJECT : MARKETING - II

Day: Saturday Time :  03.00 PM TO 06.00 PM
Date : 27/04/2019 S-2019-0320 Max. Marks : 60
N.B

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 A) Select the most appropriate alternative from those given below and rewrite the (06)
statements.

i)  The word ‘Market’ owes its origin to the Latin word.
a) Marcutus b) Marketing ¢) Marke d) Mitchell

ii) Audi car is an example of

a) Industrial goods b) Luxury goods
¢) Agriculture goods d) Consumer goods

iii) For buying a new product from the market customer should consider

a) Awareness b) Trial ¢) Interest d) All of the above

iv)  The exchange of goods take place beyond the nation is called
trade.

a) Local b) National ¢) Family d) International

v) In distribution channel manufacturer sells its product to final
consumer without any intermediary.
a) Direct b) Indirect
¢) Both Direct and Indirect d) None of the above

vi) Marketing mix is the combination of Ps.

a) Two b) Four ¢) Five d) Nine
B) Answer the following questions in ONE sentence each: (06)

i)  What is ‘Unfair Trade Practices’?

ii)  State any one responsibility of a consumer.

iii) Define the term ‘Consumerism’. ’

iv) What do you mean by the term channel of distribution?
v) Mention any two features of agricultural marketing.

vi) What is ‘Industrial Goods?’
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Q.2

Q.3

Q.4

Q.5

Attempt any THREE questions of the following: (12)

Describe the problems in marketing of agricultural goods.
How the channel of distribution flows in context to agricultural goods?
What are the types of consumer goods?

Explain the importance of marketing.
Attempt any TWO questions of the following: (12)

Explain the classification of Industrial goods. .
What are the features of Agricultural goods?

What are the objectives of Consumer Protection Act?

What is ‘Consumer Movement’? Describe the growth of Consumer (12)
Movement in India.

OR
Explain the concept of agricultural goods. Discuss its types.

Write short notes on any THREE of the following: (12)

Consumer’s decision making process
Consumer rights
Distinguish between consumer goods and industrial goods.

Channel of distribution
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