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SUBJECT: ELECTIVE-B GROUPS : MARKETING - 1I
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Date: 15/04/2019 S-2019-0475 Max. Marks: 60
N.B:

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 What is Marketing Research? Explain the role of marketing research in the (16)
marketing.

OR

a) Describe the ethics in marketing research. (08)

b) Briefly explain the marketing research process. (08)

Q.2 Discuss the various marketing agencies in India. (16)
OR

a) Explain the limitations of marketing research. (08)

b) Distinguish between marketing information system and marketing research. (08)

Q.3 Elucidate the causal research in detail. (16)
OR

a) Explain the job and growth prospects in marketing area. (08)

b) Discuss on the ‘focus group’ in the marketing research. (08)

Q4 Write short notes on any THREE of the following (12)

a) Scope of marketing research

b) 4Ps of marketing mix

¢) Skill sets required in marketing research
d) Depthinterview

e) Research design
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