F._Y.B.COM. SEM -1 (2018 CBCS COURSE) : SUMMER - 2019

SUBJECT : MARKETING — I

11.00 A.M. TO 02.00 PM

Day Saturday Time :
Date 27/04/2019 S-2019-0286 Max. Marks : 60
N.B.;
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
Q.1 Define ‘Marketing’. Explain the various functions of marketing. (12)
OR
Explain the various stages in the evolution of marketing.
Q.2 Attempt ANY TWO of the following: (12)
a) Discuss the classification of market on the basis of geographical area
b) Explain the need and importance of Marketing Organization.
¢) What are the elements of Marketing Mix?
Q.3 Attempt ANY TWO of the following: (12)
a) Explain the nature and scope of Marketing Environment’.
b) Explain the concept ‘Marketing Risk’.
¢) What are the functions of Marketing Manager?
Q.4 Attempt ANY THREE of the following: (12)
a) Discuss essentials of sound Marketing Organization.
b) State the significance of Marketing.
¢) Explain the modern concepts of Marketing.
d) Explain the various external controllable factors affecting Marketing
Environment.
Q.5 Write short notes on ANY THREE of the following: (12)
a) Principles of Marketing Organization
b) Marketing Executive
¢) Organization Structure
d) Objectives of Marketing
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