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N.B.:
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 A) Select the most appropriate alternative from those given below and rewrite the [06]

statements:
i) is the first step in the process of marketing.
a) Selling b) Buying ¢) Assembling d) Negotiation
ii) The marketing mix of an organization is made up of .
a) four b) seven c) two d) eight
iii) is external uncontrollable factor relate to the characteristics of
the population of country.
a) Economic b) Political ¢) Demographic d) Cultural
iv) 1s a name, symbol or other device for identifying a product.
a) Grading b) Trade mark ¢) Storage d) None of these

v) Mass production and mass distribution were mainly responsible for the stage of

a) Competition b) Barter ¢) Emergence d) Grading
vi) is one of the important factor in marketing transaction.
a) Loss b) Profit ¢) Risk d) Fashion
B) Answer the following questions in one sentence: [06]

i) Define ‘storage function’.
ii) What do you mean by ‘Regional Market’?
iii) State the meaning of Packaging.

iv) Explain the marketing intermediaries who aid the company in the distribution
of its products.

v) What do you mean by Price?

vi) Explain the internal controllable factors of marketing,

P.T.O.




Q.2

Q3

Q.4

Q.5

Attempt ANY THREE of the following:
Describe the evolution of marketing in India.
Explain is the importance of selling function.
What are the objectives of marketing?

What are advantages of Transportation functions?

Attempt ANY TWO of the following:
Describe the modern concept of marketing.
What do you mean by Marketing Risks?

What are the functions of marketing manager?

Define the term ‘Market’. How markets are classified into different groups?
OR

Describe principles of sound marketing organization.

Write short notes on ANY THREE of the following:
International Market

Marketing Environment

Elements of Marketing Mix

Standardization and Grading

Importance of Marketing

(12]

[12]

[12]

[12]
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