M. COM. SEM-I (2018 Course) (Choice Based Credit System) :
7 7 SUMMER - 2019
SUBJECT : ELECTIVE - B GROUPS: MARKETING -1

Day = prigay Time : 03.00 PM TO 06.00 PM
Date : Max. Marks : 60
_12/04/2019 S-2019-0454
N.B.:
1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.
Q.1 Define the term “Advertising’. Explain its aims and objectives. [16]
OR
a) Explain the social and economic aspects of advertising. [08]
b) Describe the essentials of a good copy. [08]
Q.2 Define the term ‘Advertising Media’. State the broadcasting media of [16]
advertising and explain the merits and demerits of T.V. advertising.
OR
a) Describe the various services rendered by advertising agency. [08]
b) Explain with examples the positive and negative appeal. [08]
Q3 What is ‘Advertising Effectiveness’? Explain the techniques used for testing [16]
advertising effectiveness.
OR
a) State the various steps involved in advertising budget making process. [08]
b) Explain the various steps involved in selling process. [08]
Q4 Write short notes on ANY THREE of the following: [12]
a) Advertising on internet
b) Direct and indirect appeal
¢) Salesmanship
d) Importance of advertising
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