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SUBJECT : ELECTIVE GROUP - A : B) MARKETING - VII
(International Marketing)
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Date:  04/05/2019 S-2019-0500 Max. Marks : 60
N.B:

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 Describe in detail the nature and significance of international marketing in the (16)
light of complexities involved.

OR
a) Describe the process and functions of public relations. (08)
b) State various factors to be considered while selecting media for international (08)

advertising.

Q.2 Explain the various approaches to distribution channel strategy in (16)
international marketing.

OR

a) Describe the international marketing operations. (08)

b) Explain the procedure of selection of foreign agents and distributors. (08)

Q3 Explain the significance of information technology in international marketing. (16)
OR

a) Discuss the control procedure in international marketing. (08)

b) What are the components of international logistics management? (08)

Q4 Write short notes on any THREE of the following: 12)

a) Ethical Issues in international marketing
b) International marketing of services

¢) World Trade Organisation

d) International marketing planning

e) Impact of globalization
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