M. COM. SEM - 111 (CHOICE BASED CREDIT SYSTEM) (2012
COURSE) : SUMMER - 2019
SUBJECT: ELECTIVE-B GROUPS: MARKETING - V

Day:  Wednesday Time: 03.00 PM TO 06.00 PM
Date:  24/04/2019 S-2019-0491 Max. Marks: 60
N.B:

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 What is ‘International Marketing’? Explain the nature and significance of (16)
international marketing.
OR
a) Explain how you will do product planning for global market? (08)
b) State the International market entry strategies. (08)
Q.2 What are the internal and external environmental factors that affect (16)

international marketing environment?

OR
a) Describe in brief the criteria adopted for global market segmentation. (08)
b) Explain the importance of international positioning. (08)
Q3 ‘Define Packging’. Explain the factors in designing the package for (16)
international marketing.
OR
a) Distinguish between standardization and product adaptation. (08)
b) Explain the concept of management for international brand. (08)
Q4 Write short notes on ANY THREE of the following: 12)

a) International pricing policy

b) Recent trends in international marketing
¢) New product development

d) Selection of foreign markets

e) International channel selection decision
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