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Date: 02/05/2019 S-2019-0495 Max. Marks: 60
N.B:

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 Explain importance of ‘Services marketing’ and discuss in brief classification (16)
of services.

OR

a) What are the various ethical issues in relationship marketing? (08)

b) Explain the importance of database marketing. (08)

Q.2 Explain the concept of ‘Traditional Marketing Mix’, 4 Ps. (16)
OR

a) Explain need of training and development of employee. (08)

b) What are the reasons for growth in service marketing? (08)

Q.3 What do you mean by ‘Promotion of Services’? Explain its objectives. (16)
OR

a) Discuss in brief service mark zting triangle. (08)

b) How complaints can be hand ed effectively in service marketing? (08)

Q4 Write short notes on ANY THREE of the following: (12)

a) Customer privacy

b) Role of internet

¢) Customer satisfaction

d) Scope of service marketing

e) Service profit chain
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