Bachelor of Visual Arts (Applied Arts) Sem —1II : SUMMER - 2019
SUBJECT : ADVERTISING AND MEDIA STUDIES - 11

10.00 A.M. To 12.00 Noon

Day @ Tuesday Time :

Date : 02/04/2019 Max. Marks : 30
S-2019-0536

N.B.:

1) All questions are COMPULSORY.
2) Figures to the right indicate FULL marks.

Q.1 A) Match the following:

i)  Advertising a) Passers-by

ii) Outdoor Advertising b) Point of sale

iii) POS ¢) Marketing communication
iv) Advertising Man d) To turn towards

v) Adverto ¢) Know-all

B) Fill in the blanks.
i)  The word advertising is derived from the Latin word

ii) Advertising promotes freedom of the

iii) is one of the audio-visual medium of Mass Communication.

iv) can be seen as combination of Newspapers and Books.

v) Advertising is an art, , business and a

Q.2 Write short notes on ANY TWO of the following:
a) Direct Advertising
b) Qualities of Modern Advertising Man
¢) Exhibitions

Q.3 Write descriptive answers on ANY ONE of the following:

a) Write the details on “New Age Media” and compare Interactive Media and

Digital Media.

b) Write on Magazines as media of Communication.

¢) Explain the difference between Radio and Newspaper as advertising media.
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